Less than 300 words summary

THE GREAT MOVIE NIGHT

Reveal Your Inner Star

The Great Movie Night is a concept designed to offer participants an immersive, hands-on
experience of movie-making, from scriptwriting to post-production.

Inspired by different trends in consumer behaviour, the project is positioned as a unique
opportunity for guests to direct their own movie, filling a gap in the market for interactive and
educational studio experiences.

The experience is divided into several stages: onboarding, writing, costumes, filming,
post-production, and the Grand Premiere. Guests are guided through the process by a
fictional producer, Edward Palantino, who adds a layer of theatricality to the experience.
Participants choose characters, genres, and settings through a multiple-choice system that
generates a custom script. Then, equipped with a RFID wristband to keep track of their
rushes, they shoot their scenes on various pre-designed sets, including a jungle temple,
Victorian manor, and New York City apartment, among others. The experience incorporates
Al tools not only for scriptwriting and later basic film editing in post-production, but also to
enhance the creative process, while still focusing on the human element of movie-making.

The Grand finale includes an Instagrammable red carpet event where guests can experience
the thrill of a movie premiere, complete with flashes and applause. After the screening in a
private room, participants can download their movie to keep as a souvenir and share on
social media.

The experience concludes in a large lounge area offering F&B, personalised merchandise,
workshops, and special events. Designed to be adaptable to different cultural contexts with
infinite possibilities of sets, the concept holds potential for global expansion and partnerships
with major studios, involving special events, themed months, and the use of authentic movie
sets, making it a sustainable, educational and entertaining experience for diverse audiences.
A place where we can all be heroes, just for one day.
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Less than 2000 words detailed summary
THE GREAT MOVIE NIGHT

Reveal Your Inner Star
Introduction and Concept

The Great Movie Night is a visionary concept designed to immerse participants in the full
spectrum of movie-making, from the initial script writing to the final premiere. The experience
is rooted in the growing consumer trend of active engagement with media, where individuals
not only consume content but also wish to create it. The concept addresses a gap in the
market for hands-on, educational studio experiences, blending entertainment with a deeper
understanding of the filmmaking process.The idea finds its origins in various cultural and
technological trends. Inspired by experiences such as Japan's Purikura photo booths,
various Studios Tours, and nostalgic software like Steven Spielberg's Director's Chair. The
Great Movie Night taps into the audience's desire to be the heroes of their own stories. This
is more than just a fun activity; it's an opportunity for participants to explore their creativity
and step into the world of cinema in an entirely new way.

The Experience Journey

The journey is structured into several key phases, each designed to deliver a unique aspect
of the filmmaking process:

1. Onboarding: Participants are introduced to the experience by Edward Palantino, a
fictional producer characterised by his dramatic flair and high energy. He embodies
the archetype of a passionate yet slightly manic Hollywood producer. This character
is designed to engage participants immediately, setting the tone for the adventure
ahead.

2. Writing Room: The journey begins in a room modelled after a classic Hollywood
writer's room. Participants are presented with a short film that introduces them to the
studio's journey, after which they choose their roles, genres, and characters through
an interactive multiple-choice system. This system dynamically generates a custom
script tailored to the participants’ choices. For example, a script might follow a
romantic comedy storyline with a ghostly twist, depending on the selected options.

3. Filming: Participants then move on to the various pre-designed sets where they will
shoot their scenes equipped with a RFID wristband to keep track of their rushes .
These sets range from a lush jungle temple to a Victorian manor, each providing a
backdrop for the story they are creating. The sets are designed to be flexible and
culturally adaptable, allowing for localization to different markets around the world.
The street could reflect the architecture of each country just as a restaurant could be
an american diner, a british pub or a french bistrot The filming process is supported
by Al tools that assist in adjusting lighting, sound, and special effects, while also
ensuring that the human touch remains central to the creation.
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4. Post-Production: After the scenes are shot, participants enter the post-production
phase. Here, they engage in basic editing tasks through a simplified interface, which
allows them to arrange scenes, apply transitions, add sound effects, and even create
a movie poster. The system is designed to be user-friendly, catering to all levels of
technical expertise, ensuring that every participant can contribute meaningfully to the
final product.

5. Grand Premiere: The culmination of the experience is the Grand Premiere, where
participants walk down a red carpet and experience the thrill of a movie premiere.
The event is designed to be highly Instagrammable, with flashes, applause, and the
full red carpet treatment. Participants then watch their film in a private screening
room, enjoying the fruits of their labour in a comfortable and intimate setting.

6. Post-Experience: After the screening, participants can download their movie and
explore a large lounge area offering food and beverages, personalised merchandise,
and opportunities for further engagement through workshops and special events.
This area is designed to extend the experience beyond the movie-making process,
offering additional ways for participants to connect with the world of cinema.

Technological Integration

A key element of the experience is its integration of technology, particularly Al. The Al tools
are used to enhance the creative process without overshadowing the human element. They
assist in script generation, lighting adjustments, and even in the creation of movie posters,
providing participants with professional-quality tools while still emphasising the collaborative
nature of filmmaking. This approach underscores the concept’s educational mission,
demonstrating that while technology can streamline processes, the essence of creativity lies
in human collaboration.

Cultural Adaptability and Global Expansion

One of the strengths of The Great Movie Night is its adaptability to different cultural contexts.
The concept is designed to be flexible, allowing for modifications that cater to various
markets worldwide. For example, in New York, the experience might include sets inspired by
the city's late-night shows and sitcom culture, while in France or the UK, it could reflect the
distinctive cinematic styles of those countries.

A set like a restaurant could be themed as a diner in the US, a pub in the UK or a bistrot in
France. This adaptability not only makes the concept globally relevant but also ensures that
it can resonate with local audiences by incorporating cultural nuances.

The potential for global expansion is further enhanced by the possibility of partnerships with
major studios. Such collaborations could involve the use of authentic sets, costumes, and
props from popular films, adding an extra layer of authenticity and appeal to the experience.
These partnerships could also facilitate special events, themed months, and even temporary
takeovers by famous franchises, attracting both hardcore fans and a broader audience.
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Educational and Sustainable Aspects

Beyond entertainment, it carries an educational mission and provides participants with a
unique opportunity to learn about the art and craft of filmmaking in an interactive and
engaging way. By participating in the entire process, from scriptwriting to post-production,
guests gain a deeper understanding of the various elements that go into making a movie.
This hands-on approach offers insights that traditional studios experiences do not provide.

The place could also be opened to movie making schools for educational purposes and put
sets at disposal to the students generally lacking funds and places to shoot their crazy ideas
iterated at school. We could have Tuesday's mornings dedicated to them for instance.

The concept also emphasises sustainability, with the use of actual movie sets that might
otherwise be discarded. By repurposing these sets, The Great Movie Night not only
enhances the authenticity of the experience but also contributes to environmental
sustainability and raises awareness how creativity and environmental responsibility can go
hand in hand.

Merchandising and Personalised Experiences

The post-experience phase includes a strong focus on merchandising, with a range of
personalised products available to participants. These products, which can be ordered
through terminals in the lounge area, include high-quality prints of movie posters, custom
DVDs, and instant keyrings or magnets featuring the participant's film. This on-demand
merchandise model is both sustainable and customer-centric, ensuring that guests leave
with meaningful souvenirs of their experience.

In addition to merchandise, the experience also offers workshops and special events, further
extending the participant's engagement with the world of cinema. These events could
include masterclasses with industry professionals, Q&A sessions with filmmakers, or themed
activities that align with seasonal events like Christmas or Halloween during which we could
enhance the script writing and set theming with a festive layer. By offering these additional
layers of engagement, "The Great Movie Night" ensures that participants have a rich,
multifaceted experience that goes beyond the initial movie-making process.

Branding and Aesthetic

The branding is carefully designed to evoke the glamour and excitement of the Golden Age
of Hollywood, while also incorporating modern elements that make the experience fresh and
relevant. The logo, which combines classic art-deco aesthetics with a modern twist, reflects
the dual nature of the experience: it is both a homage to traditional cinema and a
forward-looking, innovative concept.

The brand identity is reinforced by the creation of Palantino’s Studios, the fictional studio
where the experience takes place. This fictional element adds a layer of storytelling to the
experience, making it more immersive and engaging for participants.
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The branding also allows for localization, with the logo and visual elements easily adaptable
to different markets. This flexibility ensures that "The Great Movie Night" can maintain a
consistent brand identity while also resonating with diverse audiences around the world.

Opportunities for IP and Franchises

The Great Movie Night presents several opportunities for intellectual property (IP)
partnerships and franchise development. By collaborating with well-known studios and
franchises, the concept can offer participants access to authentic sets, costumes, and props
from their favourite films. These partnerships could also involve special events, such as a
franchise-themed takeover of the venue, where unique exhibitions, behind-the-scenes
footage, and exclusive interviews are showcased.

Additionally, themed months could focus on specific studios or franchises, offering
participants a fresh and unique experience with each visit. These themed events could
include special activities, challenges, and competitions related to the featured franchise,
further enhancing the participant's connection to the IP.

Future Expansion and Localization

The flexible and adaptable nature of The Great Movie Night makes it ideal for expansion into
different markets worldwide. Once the initial investment is recouped, in particular the
development of the software to run the venues and guest flow, the concept can be easily
rolled out to fit the needs of various cities and operators. Each location can be tailored to
reflect the cinematic traditions and cultural references of the local market, ensuring that the
experience remains relevant and engaging for participants.

For example, in regions like Bollywood or Korea's growing film industry, the sets and themes
could be customised to reflect the unique cinematic styles of those markets. This localization
not only makes the experience more authentic for local audiences but also positions The
Great Movie Night as a global brand with a strong local presence.

Conclusion

The Great Movie Night is a groundbreaking concept that combines the thrill of movie-making
with the educational aspects of cinema, offering participants a unique and immersive
experience. By integrating Al technology and emphasising cultural adaptability the concept
sets itself apart from traditional studio experiences. The potential for global expansion,
combined with opportunities for IP partnerships and franchise development would position
the experience as a leader in the interactive entertainment industry.

This concept is not just about making movies; it's about making memories. It's about giving
participants the tools and the stage to reveal their inner star and shine, creating an
experience that is as entertaining as it is educational. As The Great Movie Night continues to
develop and expand, it promises to redefine what it means to engage with cinema, offering a
new way for people to connect with the stories they love and the stories they create, a venue
where we can all be heroes of our own stories, just for one day.

Thibault Lievre
Storyland Studios Design Challenge 2024 Submission



Key Visual - Poster of the experience.

© REVEALYOUR INNER STAR
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