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Hero's Journey is a themed gym that builds community and motivation 
through storytelling. With a business model that combines the popularity of 
gamified health apps with environmental storytelling and community 
building, Hero's Journey aims to revolutionize the way we experience and 
enjoy exercise. 

Each Hero's Journey location contains an assortment of themed rooms 
which combine functional fitness equipment with beautifully designed 
interiors. Maybe you'll go for a run through the Hero's Village, loot (heavy!) 
treasure from the Dragon's Den, or train balance and agility navigating 
through the Hidden Dungeon. Want to hit your friends (and family and 
coworkers) with padded swords? Try the Battleground! What if you're 
looking for a rock climbing section or to take fitness classes? The Wizard's 
Tower and Training Ground have you covered! After all of that working out, 
the Apothecary provides the perfect place to relax, buy merch, and enjoy a 
post-workout snack. 

Of course, no Hero's Journey is complete without a story. The paired Hero's 
Journey app contains interactive stories, where completing workouts 
progresses the storyline. You're no longer running on a treadmill or lifting 
weights, you're chasing down bandits or uncovering hidden treasure. 
Collaborative quests also provide a great way to meet and initiate 
conversation with other Heroes. 

Traditional gyms aim to build community through classes and events. While 
Hero's Journey has both, we seek to foster a deeper sense of community 
through app-reinforced collaboration. New Heroes are assigned gym 
mentors to introduce them to the space and community. Heroes 
attempting a quest together get bonuses for working out at the same time, 
and many rooms contain challenges that can only be completed with a 
team. 

Welcome to Hero's Journey: The better way to build a better you. 
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